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Ifwemeasuredtheattentiongiven,forexampleduringthelastdecade,tothethemeofentrepreneur-
shipwewouldbepleasantlysurprisedtorealizetheinterestandeffort,bothpublicandprivate,thathad
beinggiventoentrepreneurs.Undoubtedlybehindthisinterestisthevisiongiventoentrepreneurship
asasourceofinnovation,economicgrowthandjobcreation,butalsotoouraspirationtobecomean
entrepreneurialsociety.

Entrepreneurshiphasalwaysbeenpresentinthehistoryofmankind.Entrepreneurshipisinherentinit
(Sánchez-García,2018).Moreover,theconceptofentrepreneurshiphasundergonechanges,hasevolved
andispartofadynamicfieldineconomics,managementandothersocialsciences,suchaspsychology
orsociology(Sánchez-García2018;Wiklund,Davidsson,&Audretsch,2011).Inclassicaleconomics,
entrepreneurshipwasconsideredasacriticalelementoftheeconomicsystem(Cassis&Minoglou,2005).
Forexample,Schumpeterdefendedthattheentrepreneurialspiritwasthemainengineofacountry’s
economicdevelopment,consideringinnovationasthecentralelement.TheAustrianschoolidentified
entrepreneurshipasthesearchforopportunitiesandregardeditastheforcethatbalancedthemarket.

Asentrepreneurshipisaprocess-basedactivity,beforesomeonecancreateacompanys/hemust
haveidentifiedabusinessopportunity(Françaetal.,2017).Assuch,entrepreneurshipcanbeconsid-
eredas theprocessof realizationofopportunities,withacreativeapproach, thatgenerateschanges
andinnovation,asdemonstratedin theGlobalEntrepreneurshipMonitor(GEM),whichhasstudied
entrepreneurialdynamicsindifferentcountriesandrevealedthatearlyentrepreneurialactivityisrelated
togreatereconomicdevelopment.Althoughitshouldbenotedthatbusinessactivitydoesnotalways
leadtoeconomicgrowth,especiallyincontextsofextremepoverty(Alvarez&Barney,2014;Dantas,
Valente,&Moreira,2015).

Theroleoftheentrepreneuristoexploitanideaoratechnologicalpossibilitythatgeneratesnew
productsorservices,newformsofproduction,sourcesofsupplyofrawmaterials,orformsoforga-
nizationthatrevolutionizetheestablishedproductionpattern(Schumpeter,1943).Anentrepreneuris
someonewhoidentifiesaneedinthemarket,insociety,makesdecisionsabouthuman,financial,mate-
rialresources,alsotakesrisks,andallofthisisrewardedfortheeconomicand/orsocialbenefitsof
puttingintoactionher/hisentrepreneurialidea(Ras&Vermeulen,2009).

Nowadayswecanclaimthatentrepreneurshipissocommonandnecessarythatthereisalreadya
cultureofentrepreneurshipasawayofthinkingandacting,orientedtowardsthecreationofwealth,
throughtheuseofopportunities,thedevelopmentofaglobalvisionandofabalancedleadership,of
thecalculatedriskmanagement,whoseresultisthecreationofvaluethatbenefitsentrepreneurs,the
company,theeconomyandsociety(Sánchez-García,2018).

xviii



Preface

Insummary,theentrepreneurialactivityrepresentsoneofthemostimportantenginesofeconomic
growth,beingbehindthecreationofanynewcompany,thegrowthofexistingonesandalargepartof
jobcreation.Entrepreneurshiphascometobeperceivedasanengineofeconomicandsocialdevelop-
mentthroughouttheworld.AsLazear(2002)indicates,“theentrepreneuristhesinglemostimportant
playerinamoderneconomy”(p.1).

Itisundeniablethatbusinessactionisanecessaryhumanactivity.However,itisalsoknownthat
itsexistencegeneratesnegativeconsequences.Thedetrimentaleffectsofbusinessactivitiescantakea
varietyofforms.Forexample,naturalresourcesareexploitedinordertomaximizeeconomicbenefits
forshareholders.Thisishowindustrialactivitiesareoftenseenasoneofthemaincontributorstoen-
vironmentaldegradation(Cohen&Winn,2007),thedegradationoftheozonelayer,climatechange,
nuclearradiation,industrialtoxins,waterandairpollution,etc.(York&Venkataraman,2010).Andthis
deteriorationisirreversible,atleastpartially.

Allofthisentailslargesocialandenvironmentalcostscoupledwitheconomiccosts.Forexample,
theincreaseinextremeweathereventssuchasearthquakes,tides,excessiverainsandfloods,asaresult
ofglobalwarming,candestroycropsandincreasepricesduetoinsufficientsupply,lossofmaterial
goods,whichgeneratesocialandeconomicuncertainty.Thisunrestmayleadtoeconomicandsocial
costs,suchasreducedincomeandincreasedneedforgovernmentsupport,whichmayhavenegative
effectsinthisglobalizedworld.

Insummary,thereisaseriousconcernwiththeenvironment,mainlyasaresultofclimatechange.
Assuch,it isurgenttodevelopsustainablebusinessmodelsgiventhelimitedavailabilityofnatural
resources,theexponentialgrowthofthehumanpopulation,andbecausebothcurrentandfuturegenera-
tionshavetherighttomeettheirneeds(Pascual,VanKlink,&Rozo,2011).Notonlydotheseforces
claimtheattentiontosustainabilityissues,butthekindofchangesneededtoaddressthemcoulddisrupt
thebalanceofbusinessecosystems.Thisishowentrepreneurshipisemergingasanewforuminwhich
sustainabilityissuesarebeingaddressed.Moreover,entrepreneurshiphasthepotentialtocreatevalue
withineachofthethreedimensionsofsustainability–people,planetandprofits–,whilstdrivingin-
novationthroughnewproducts,servicesandbusinessmodels.Wearewitnessingthechangefroman
entrepreneurialsocietytoasustainableentrepreneurialsocietyinwhich“sustainableentrepreneurship”
linkssustainabledevelopmentwithentrepreneurship(Schaltegger&Wagner,2011).

Assustainabledevelopmentimpliesthebestuseofmaterials,recycling,reducingtheuseorconsump-
tionoflimitednaturalresources,suchaswater(Prahalad,&Hart,1999),entrepreneursmustintegrate
theconceptofsustainabilityintotheirbusinessmodels(Schlange,2009).Thebusinessmodeldescribes
therationalityofhowanorganizationcreates,deliversandcapturesvalue,whichisgeneratedfroma
uniquecombinationofresourcesandcapabilities(Osterwalder&Pigneur,2010).Thisrationalitycannot
remainonfinancialgrounds;socialandenvironmentalneedsmustalsobeaddressed.Societydemands
achangeinactivitiesinalmostalleconomicsectors(Woolthuis,2010).

Althoughtheconceptofsustainabledevelopmentemergesinthe1980s,itisnotuntilafewdecades
agothatsocialandenvironmentalproblemsareontheagendaofcompanies,governmentsandNGOs.
Forexample,in2011,theUnitedNationsEnvironmentProgram(UNEP)producedareportentitled“To-
wardsagreeneconomy,”whichdescribedaneconomythattranslatesintoimprovedhumanwell-being
andsocialequity,whilesignificantlyreducingenvironmentalrisksandecologicalshortages.Sincethen,
importantprogresshasbeenmadeinreducingenvironmentalimpactandimprovingpeople’squalityof
life.However,muchremainstobedone.
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Sustainabledevelopmentrequirestheintegrationofenvironmental,socialandeconomicobjectives
(Schaltegger&Wagner,2011).Inaddition,itconsiderstransparencyandbusinessethicsanecessaryfor
theproperfunctioningofthemarket(Woolthuis,2010).Basedona“globalpact”,companiesareasked
toimplementvalue-basedpoliciesincorporatingvaluessuchashumanrights,laborstandards,environ-
mentalorientationandthefightagainstcorruption.Humanbeingsconstitutethecenterofsustainable
developmentbecausetheyhavetherighttoaproductive,healthylifeinharmonywithnature(UN,1992).
Assuch,Statesmustreduceunsustainableproductionandconsumption(UN,1992).

Assustainabilityseekstoachieveabeneficialinteractionbetweenhumanandecologicalsystems,the
conceptofsustainabilityimpliessocialandenvironmentalwell-being(Pacheco,Dean,&Payne,2010).
Assustainabilityisaconceptthatissuitedtothepresentbutalsoorientedtowardslong-term,itisin
conflictwithshort-term,fast-consumptionsocietyandshort-sightedpolicies(Crals&Vereeck,2005).
Entrepreneursmusthavetheabilitytominimizethenegativeimpactoftheiractivities(Cohen&Winn,
2007),implementingdifferentcompanieswithnewtypesofmanagement(Crals&Vereeck,2005).

Whenonemergesentrepreneurshipandsustainability,oneobservesthattheacademicliteratureon
sustainableentrepreneurshipisstillinitsinfancy(Cohen&Winn,2007).Forexample,ifonesearches
theterm“sustainableentrepreneurship”intheWebofScience,only389documentsappearamongar-
ticles(295),proceedingspapers(63),bookchapters(27),reviews(12)andearlyaccess(10).Although
itwasinitiallyusedtorefertoenvironmentalaspects,itwasgraduallyincorporatingbusinessdynamism
topromotedevelopmentandreducepoverty.Sustainableentrepreneurshipinvolvestermssuchaseco-
entrepreneurship,socialentrepreneurshipandentrepreneurialentrepreneurship (Shepherd&Patzelt,
2011);thoughdifferenttheyarequiterelated.

WecangobacktotheAustrianeconomistJosephSchumpeterwhopopularizedtheterm‘creative 
destruction’,todescribetheinnovationprocessinamarketeconomyinwhichnewproductsdestroyold
companiesandbusinessmodels,asaprecedentforsustainableentrepreneurship.Therefore,thecreative
constructionthatfollowsnowdemandsamoresustainableworld,makingitevenmoreimportantto
understandnotonlywhatweunderstandby‘sustainability’,butalsohowtoprecipitateandfacilitatea
newcreativeaction.

Sustainableentrepreneurship“isinessencetherealizationofsustainabilityinnovationsaimedatthe
massmarketandprovidingbenefittothelargerpartofsociety.Byrealizingsuch(radical)sustainability
innovationssustainableentrepreneursoftenaddresstheunmetdemandofalargergroupofstakehold-
ers” (Schaltegger&Wagner,2011,p.225).SchalteggerandWagner (2011)understandsustainable
entrepreneurship as a progression of eco-entrepreneurship, social entrepreneurship and institutional
entrepreneurship,eachofwhichshowsadifferentemphasisonsolvingecologicalorsocialissues,the
importanceoffinancialsuccess,andtheneedtochangesocialnorms.Theoreticallyspeaking,sustainable
entrepreneurspresentsustainabilityinnovationsthatturnmarketimperfectionsintobusinessopportuni-
ties,replaceunsustainableformsofproductionandconsumption,andcreatevalueforawiderangeof
stakeholders(Hockerts&Wüstenhagen,2010;Schaltegger,Lüdeke‐Freund,&Hansen,2016).

Thesourcesof thesebusinessopportunitiesand themotivationsofsustainableentrepreneursare
widelydiscussedintheliterature(e.g.Amankwah-Amoahetal.,2018;Kieferetal.,2019).Forexample,
CohenandWinn(2007)identifiedmarketimperfectionsintheformofinefficientcompanies,ecological
andsocialexternalities,defectivepricingmechanismsandpoorlydistributedinformationassourcesof
businessopportunities.Insomecases,theseopportunitiesareexploreddirectlyandexploitedbyentre-
preneurs,whileinothercases,additionalmotivationisrequiredthroughlawsandregulations(e.g.,Ács,
Autio,&Szerb,2014;Simón-Moya,Revuelto-Taboada,&Guerrero,2014).
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Insum,sustainableentrepreneurshipimpliesaprocesswhosegoalistoachievesustainabledevel-
opment,throughthediscovery,evaluationandexploitationofopportunitiesandthecreationofvalue
thatcauseseconomicprosperity,socialcohesionandenvironmentalprotection.Assuch,itinvolvesthe
coexistenceofsocial,environmentalandeconomicentrepreneurship(Guzmán&Trujillo,2008).

Sustainableentrepreneurshipundoubtedlyexpandstheprevailingbusinesslogicandbroadensthe
traditionalvisionofentrepreneurialaction,whichunderstandsactionasbehaviorinresponsetoacritical
decisionunderuncertaintyaboutapossibleprofitopportunity.Itisnotjustaboutlookingforopportuni-
tiestomakeaprofit,butalsoaboutdiscoveringorcreatingandlookingforopportunitiestoprotectand,
inaddition,improvenaturalandsocialenvironments.Althoughtheunderstandingofthephenomenon
has evolved through two separate currents, social and environmental entrepreneurship (Hockerts &
Wüstenhagen2010),sustainableentrepreneurship,asaconceptualcategorythatbringstogethernew
triplebottomlinecompanies,istheonlycategoryofentrepreneurshipthatfocusesspecificallyinsus-
tainabledevelopment.AsShepherdandHockerts,2011)claim,economicandsocialentrepreneurship
arepartof,andarenotsynonymouswith,sustainableentrepreneurship.

Sustainableentrepreneurshiplinkssustainabledevelopmentwithentrepreneurship(Schaltegger&
Wagner,2011).Over time,several researchershaveused the terminterchangeablywithother terms
suchas“ecopreneurship”(Gerlach,2003)and“environmentalentrepreneur”(Dixon&Clifford,2007;
Krueger,2005).Onecanstartfromthepremisethatentrepreneurshipforsustainabledevelopmentresults
inmorethaneconomicsuccess,sustainableentrepreneurstrytomanagethe“triplebottomline”(Pat-
zelt&Shepherd,2011).Inotherwords,theybalanceeconomichealth,socialequityandenvironmental
resiliencethroughtheirbusinessbehavior.

Sustainableentrepreneurshipisnotonlyassociatedwiththepromiseofmoretraditionalconcepts
ofentrepreneurship,butalsohasadditionalpotentialforbothsocietyandtheenvironment.Sustainable
entrepreneurshipcanbebroadlyconsideredasageneralconceptthatanalyzesthecontributionofen-
trepreneurstosocial,environmentalandeconomicaspects(Schaltegger&Wagner,2011).Inshort,itis
acombinationofthecreationofeconomic,socialandenvironmentalvalue,withageneralconcernfor
thewelfareoffuturegenerations.

Sustainableentrepreneurship facesmarketbarriers thatprevent it fromgrowingsuccessfully, for
example:informationimperfections,governmentinterventions,monopolypoweranderroneouspric-
ingmechanismsthatreinforcethestatusquoofdominanttechnologiesandtheinterestsoftraditional
operators(Cohen&Winn,2007citedinPinkse&Groot,2013).Thenewventureimpliesacontinuous
effort.Normally,coreresourcessuchasfinancing,managerialcapacity,publicsupportarenotavailable
totheentrepreneur,whichmeansthatintheinitialstage,entrepreneursfocustheirattentiononfactors
thatdirectly influence thecash flow,suchaspartnersandcreditors,clients, staff, rawmaterialand
regulation(Schlange,2009).Thatiswhyhardlyanentrepreneuriscommittedtosustainabilityfromthe
beginningofhisbusinessidea;however,withtherelativelyrecentdemandsincorporatesocialrespon-
sibility,whoseobjectiveisthepromotionofsustainabilityandtransparencyinbusiness,entrepreneurs
mustberesourcefulandeventakeadvantageofwhatatfirstcanbeconsideredinsurmountablebarriers.

Insustainableentrepreneurshipactivities,thecompany’sresponsibilitygoeswellbeyondtheclas-
sicvisionofprofitmaximizationfortheso-calledshareholdersandinvolvesotherstakeholders(Crals
&Vereeck,2005).Entrepreneurscanusetheircreativitytofindsolutionstosocialandenvironmental
problemsandfromtheoutsetoftheirbusinessactivitiestheyincorporatesustainableactions(Parra,
2013).Althoughtheeconomicobjectivesareamongthemainaimsofthecompany,thechallengeis
theintegrationofabetterenvironmentalandsocialperformanceinthebusinessactivity(Schaltegger&
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Wagner,2011).Asustainableentrepreneurachievesthe“triplebottomline”throughthebalancebetween
economichealth,socialequityandthecapacitytorecovertheenvironmentthroughher/hisbusiness
behavior(Kuckertz&Marcus,2010).

Althoughthecreationofnewcompaniesismandatoryitisalsoimperativetomakethemcompatible
withconservationandevenenvironmentalregenerationand,inaddition,tothinkabouttheecosystem
becausehappypeoplearerequiredtobeproductiveandthatrequiresinvestmentandresponsibility(Dean
&McMullen,2007).Insustainableentrepreneurship,profitiswidelyinterpretedtoincludeeconomic
andnon-economicbenefitsforindividuals,theeconomyandsociety(Shepherd&Patzelt,2011).And
inthissensethefieldofentrepreneurshipcanbenefitfromamoreholisticviewofvaluecreation(Co-
hen,Smith,&Mitchell,2008).Thesustainableentrepreneurhasadifferentorganizationallogic,more
systemicthanconventionalentrepreneurs(Tilley&Parrish,2006).Environmentalimprovement,social
andeconomicwell-beingmustsupporteachotherthroughnewbusinessstrategies,whichmustnotonly
meettheneedsofconsumers,butalsorespondtothepressuresofsustainabledevelopment(Parrish&
Foxon,2009).

Theideathatsocialandeconomicobjectivesareincompatibleisanoutdatedperspectiveinanopen,
globalizedworld.Infact,theabilitytocompetedependsontheconditionsoftheplacewherethecompany
islocated,onthesophisticationofthelocalmarket,onlaborproductivity,capitalandnaturalresources
(Porter&Kramer,2002).Assuch,thesustainableentrepreneurialspiritcangeneratecompetitivead-
vantagesbyidentifyingnewbusinessopportunities,resultinginnewproducts,productionmethodsor
waysoforganizingbusinessprocessesinasustainableway,itisnotjustaboutsatisfyingnationalor
internationalenvironmentalregulations,itisabouttakingadvantageofthegrowingneedforproducts
andservicesproducedsustainably(Lans,Blok,&Wesselink,2014).

ChoiandGray(2004)studiedtheentrepreneurshipprocessintwenty–economic,sociallyandenvi-
ronmentally–sustainablecompanies,mostoftheminNorthAmerica,andfoundthat,ingeneral:they
obtainedfinancingthroughunconventionalmeans;carriedoutunorthodoxmanagementpractices;had
asolidorganizationalculturesupportingtheiremployees;theygeneratedcleanmanufacturingprocesses
withlittlewasteandemission-free.Inaddition,theyweresagaciousintheirmarketingstrategies,disci-
plinedoperativelyandfinancially,andworkedtocreateanexemplaryorganizationthatwouldmakea
differenceintheirenvironmentandsociety.ChoiandGray(2004)concludethatthemanagersofthese
companiesrecognizeopportunities,obtainresourcesgenerallythroughfriendsandfamily,fewhaveac-
cesstoinvestorcapital,whichgivesthemgreaterautonomytoexercisetheirunorthodoxmanagement
styles.Thesesustainablecompanieshaveadifferentthought,donotmaketheirdecisionsbasedsolely
onfinancialgainsandalwayshavemoneyforsocialcauses(Choi&Gray,2004).

Despitetheinterestintheliteratureonthesubjectofentrepreneurialintentions,thereisstilllimited
evidenceaboutthemindifferententrepreneurialcontexts.Youngadultstoday(“millennials”or“Gen-
erationY”)havebeenseenasmoreentrepreneurialandenvironmentallyawareandalsomoresocially
awarethanpreviousgenerations(Hewlettetal.,2009).Millennialsareahigh-impactgeneration,prepared
tosignificantlyshapetheworldeconomy,theirinfluenceisexpectedtogrowinthenextdecade.The
studyofsustainableentrepreneurshipisrelatedtotwoimportantmilestonesofthisgeneration:climate
changeandsocietalwelfarecontribution.Assuch,itisveryimportanttostudyit.

Given thisparticular complexityand its relevance, this topic requiresparticular attentionwithin
entrepreneurialresearch.Moreresearchonsustainableentrepreneurshipisneededtoexploretheroleof
entrepreneurialactionasamechanismtosustainnatureandtheirecosystems,whileprovidingeconomic
andnon-economicgainsforinvestors,entrepreneursandsociety(Shepherd&Patzelt2011).
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Thepresentbook,BuildinganEntrepreneurialandSustainableSociety,goesalongthislineandseeks
tocontributetofillingtheexistinggaponsustainability,ingeneral,andofsustainableentrepreneurship,
inparticular.Itaimstounderstandthemeaninganddimensionsofsustainableentrepreneurship,aswell
asitsimportanceasafieldofresearchwithinentrepreneurshipingeneral.

Thebookisstructuredin15chapters.Chapter1,basedonaliteraturereviewontherolesofinnova-
tioninsustainableentrepreneurship,arguesthatthevarietyofinnovationtypesandthebroadspectrum
coveredbysustainableentrepreneurshiphinderaclearunderstandingoftherolesplayedbyinnovation
insustainableentrepreneurship.Theauthorsofthischapter–MaríadelPilarCasado-Belmonte,Eduardo
Terán-Yépez,GemaMarín-CarrilloandMaríadelasMercedesCapobianco-Uriarte–claimthatinnova-
tionadoptssevendifferentrolesinsustainableentrepreneurshipanddiscussandsuggestanintegrative
anddynamicframeworkofhowtheserolesinfluenceeachother.

InChapter2,DoloresGallardoVazquez,MariaTeresadaCostaandLuisEnriqueValdez-Juárez,
basedonstructuredandsystematicsearchoftheWebofScience,Scopus,ElsevierandGoogleScholar
between2005and2017,reviewed52journalarticles,publishedin35journals,andidentifiedasetof
entrepreneurshipinitiatives–voluntaryintegrationofsocial,economicandenvironmentalconcernsin
businessstrategies–connectedwithsocialresponsibility,whichallowstoqualifytheentrepreneurasa
“sociallyresponsibleentrepreneur.”

JoséVargas-HernándezandKarinaPallagst,inChapter3,basedonacriticalanalysisofthelitera-
turereviewanalyzetherelationshipsbetweenenvironmentalsustainability,urbanecosystemsandgreen
innovation.Basedonthediscussionoftheformulation,generation,development,implementationand
evaluationofnewbehaviorsandideasingreeninnovation,theyconcludethatgreeninnovationisdirectly
relatedwiththeenvironmentalsustainabilityandurbanecosystems.

Chapter4,authoredbyCristinaRalucaPopescu,dealswiththeimportanceofcreativity,innovation
andintellectualcapitalasthemaindriversofanorganization’sperformance.Sheclaimsthatalthough
sustainableandresponsibleentrepreneurshipseemstorepresentoneofthemostimportantgoalstargeted
bytheeconomicandbusinessenvironmentworldwide, themaximizationofprofitsstillgovernsthe
economicrulesofmarketplaces.Assuch,sheclaimsthatageneralconcernforthefuturegenerations,
aswellasecologyandenvironmentalwell-beingneedstobeaddressed.Forthat,therearehugeexpec-
tationsonthesustainableentrepreneurs’abilitytoactmaturely,moreliable,competently,proficiently,
andefficiently,whilemanagingatahigherandimprovedlevelofperformancetheirbusinessoperations.

Basedonaquantitativeapproach,JoanaCostaandMarianaPitaaddressinChapter5sustainability-
orientedentrepreneursthroughthelensesofgender.Basedonalogisticregression,theyusetheGlobal
EntrepreneurshipMonitordatabasefrom2015,encompassinginformationfrom60countriestoanalyze
theroleofcultureandsocialnormsonsustainabilityentrepreneurialorientationactivityacrossseveral
countries,alongwithgenderheterogeneity.Theyconcludethatalthoughsustainabilityorientedentre-
preneursarestillfocusedonprofitmaximizationstrategiescombinedwithenvironmentalrespectand
socialinclusion,theyrelyonafirm-basedentrepreneurshipinitiativetointegratethetriplebottomline
objectives.

PinakiPattnaik,basedonacasestudy,offersanexperientialdocumentationofacoursetitledSus-
tainableEntrepreneurshipandLeadershiptaughtatanIndianuniversitycoveringitscurriculumdesign,
pedagogyandevaluationmethods.Chapter6offerstheexperienceofembarkingintheintroductionof
theconceptofsustainabilityinleadershipandentrepreneurialventurestothestudents.Thisexperience
alsoinvolvedameetingamongstudentstodevelopanappreciationtowardstheTripleBottomLineof
profit,peopleandtheplanet.

xxiii



Preface

Exploringinternationalizationinsustainableentrepreneurship,Chapter7,authoredbyGemaMarín-
Carrillo,MaríadelPilarCasado-Belmonte,EduardoTerán-YépezandMaríadelasMercedesCapobi-
anco-Uriarte,examinestherelationshipbetweensustainableentrepreneurshipandinternationalization
underpinnedonthefollowingquestions:howandwhyfirmsinvolvedinsustainableentrepreneurshipenter
internationalmarkets.Theyaddressthechallengesanddifficultiesofthefirmsintheirinternationalization
processandthedifferentpathwaysthatareexploredwhenengagedinexploringinternationalmarkets.

LuísFarinhaandJoãoLopesauthoredChapter8onregionaladvantageandsmartspecializationstrate-
gies,whichareveryprevalentinnowadaysthepoliticalandeconomicagenda.Throughabibliometric
reviewonsmartspecialization,regionalinnovationandentrepreneurshipecosystemstheyidentifiedfive
clusters,whosecontentanalysisallowedthedevelopmentofthe“SmartSpec–StakeholdersAssessment
Score”conceptualmodelthatcanprioritizetheuseofresourcesandcapacitiesinanyregion/territory.

Chapter9,“CreatingHybridSocialVenturesthroughEffectuationandBricolage:TheCaseofRec.0,”
authoredbyAntoniOlive-TomasandLucinioGonzález-Sabate,addressesthecreationprocessofhybrid
socialventuresthroughaqualitativestudyusingsemi-structuredinterviews.Basedonaprocessmodel
explainingthecreationofhybridsocialventuresthrougheffectuationandbricolage,theyconcludethat
foranewventuretobecreatedasahybridfirm,adualmission-goalwithasocialproblemasthetrigger
andafinancialgoaltoensuresustainabilityisrequired.

Chapter10,“DepthofOutreachandFinancialSustainabilityofMicrofinanceInstitutions:AnEmpirical
Revisit,”authoredbyMasnunMahi,MohammadZainuddin,IdaYasinandShabihaAkter,analyzethe
trade-offbetweenmicrofinanceoutreachandsustainabilitybasedondatainvolving1,232microfinance
firmsfrom43countries.Asmicrofinanceinstitutionstendtorelyondonationsandsubsidiestoachieve
theirsocialobjectivetoreachtothepoor,theyanalyzedwhethermicrofinancefirmscanoperateand
continuetoservethepoorclientsoncost-coveringbasiswithoutresortingonongoingsubsidies.They
confirmtheexistenceoftrade-offbetweenthetwobottomlinesofmicrofinance.

CristinaSilvaAraújoandAntónioCarrizoMoreiraclaimthatalthoughthetourismindustryisa
generatorofeconomicgrowth,ithassignificantnegativeenvironmentalandsocialimpacts.Assuch,
thetourismindustryfacesmajorchallengesrelatedtosustainability.Basedonareviewofthestateof
theart,Chapter11systematizestheknowledgeandevolutionoftheacademicdebateabouttherelation-
shipbetweensustainableinnovationandtourismfrom1992to2018.Theauthorsclaimthatsustainable
tourismisfocusedonsevenmajorareasofresearch.Itisstillanembryonictopicwithscarceresearch
doneinseveralareas,suchasthemonitoringofenvironmentalandsocialimpacts,theeffectsfeltby
thecommunitiesoftouristdestinationsandtheimpactsthatsustainableinnovationmayhaveonother
tourismsubsectors.

SebakJanaandBadalDassupport the idea that thedevelopmentprocessofentrepreneurship in
Indiahassupportedtheeconomicgrowthofaregionlargelythroughtheinvolvementofthepoorand
marginalsegmentsofthesociety.Chapter12,basedonthecontextofIndianruraleconomy,defendsthat
ruraldevelopmentsupportedonholisticdevelopmenthasbeensupportedbyself-employmentamong
theyoungandwomen,whohavebeengiventheopportunitytocreatingtheirownemployment,aswell
asemploymentforothers.

Chapter13,bySvetlanaGhenova,discussesawiderangeofopportunitiesforstimulatingandde-
velopingbusinessactivitiesandattractinginvestmentsintheregionofATUGagauzia.Theanalysisof
economicdevelopmentindicatorsindicateanincreaseofentrepreneurialactivity,whichleadstothe
improvementofbusinessandinvestmentclimateintheregion,aswellasthecreationoffavorablecondi-
tionsthatsupporttheattractionofnewinvestmentinseveraleconomicareasintheATUGagauziaregion.
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HeliKoskinenandRaunoRuskoaddresstheprincipal-agentrelationshipbetweenindustryactors,
namelyhowstakeholdermanagementmightyieldachainofprincipal-agentrelationshipsintheformof
aprincipal-agent/principal-agentrelationship,i.e.,whenoneormoreofthestakeholderssimultaneously
takesontheroleofbothagentandprincipal.TheanalysistakesplaceinFinlandandfocusesonhorse
entrepreneursandtheinfectiousdiseasesofthissubsetoftheequineindustry.Assuch,Chapter14focuses
onemphasizingtheinstrumentalroleofstakeholderanalysisandtheconceptofbusinessecosystem

Finally,authoredbyTaiAnhKieuandTriLe,Chapter15dealsconsumerethics.Theyclaimthat
evidenceinpracticeraisesseriousdoubtsaboutvalidityofethicaljudgmentsasameasureofconsumer
ethics.Thischapterproposesaconceptualframeworkthatsupportsanewapproachtounderstanding
andmeasuringethicalconsumptionseekingtocomplementtheattitude-behaviorgapstillprevalentin
theliterature.

Brizeida R. Hernandez Sánchez
University of Salamanca, Spain

José C. Sánchez-García
University of Salamanca, Spain

António Carrizo Moreira
University of Aveiro, Portugal
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