
The International Journal of Business Strategy and Automation is indexed or listed in the following: Google Scholar

Open Access Article

1	 Research-Based Guidelines for Marketing Information Systems;

Albérico Travassos Rosário, University of Aveiro, GOVCOPP - ESGTS – IPSantarém, Portugal 

17	 Auditing in the New Age of Industry 4.0: The Need for More Research;

Chijioke E. Nwachukwu, Horizons University, Paris, France 

Timothy Onechojon Usman, University of Benin, Nigeria 

Sadiq Oshoke Akhor, College of Education, Igueben, Nigeria 

Agboola Omoniyi Oladipupo, Joseph Ayo Babalola University, Nigeria 

29	 Deploying a “Good Jobs” Strategy in Service Sectors for Enhancing Competitive Advantage;

Pankaj M. Madhani, ICFAI Business School, India 

54	 Empirical Evidence of Organizational Strategy and the Performance of Faith-Based Organizations;

Fred Peter, Landmark University, Nigeria 

Emmanue Adeiemi, Landmark University, Nigeria 

Joy Ajibade, Landmark University, Nigeria 

Adeshola Peter, Landmark University, Nigeria 

Sunday Eze, Landmark University, Nigeria 

Decster Lydia, Landmark University, Nigeria 

70	 Marketing of Private Labels: Strategies and Initiatives;

Pratap Chandra Mandal, Indian Institute of Management, Shillong, India 

Copyright
The International Journal of Business Strategy and Automation IJBSA (2644-2094; 2644-2108), Copyright © 2021 IGI Global. From the journal’s 
inception, January 1, 2020, to December 31, 2020, all rights, including translation into other languages is reserved by the publisher, unless otherwise 
stated in the article manuscript. As of January 1, 2021, this journal operates under the gold Open Access model, whereby all content published after this 
date is distributed under the terms of the Creative Commons Attribution 4.0 International (CC BY 4.0) License (http://creativecommons.org/licenses/
by/4.0/) where copyright for the work remains solely with the author(s) of the article manuscript. Product or company names used in this journal are for 
identification purposes only. Inclusion of the names of the products or companies does not indicate a claim of ownership by IGI Global of the trademark 
or registered trademark. The views expressed in this journal are those of the authors but not necessarily of IGI Global.

Volume 2 • Issue 1 • January-March-2021 • ISSN: 2644-2094 • eISSN: 2644-2108

International Journal of Business Strategy and Automation 

Table of Contents


