
The International Journal of Tourism and Hospitality Management in the Digital Age is indexed or listed in the following: 
ACM Digital Library; Cabell’s Directories; Google Scholar; Ulrich’s Periodicals Directory

Editorial Preface
V	 Angelo A. Camillo, Woodbury University - School of Business, Novato, USA

Research Articles

1	 Inertia Stages and Tourists’ Behavior: Moderator Effects of Zone of Tolerance, Switching Barriers and 
External Opportunities;

Zhiyong Li, School of Tourism, Sichuan University, Chengdu, China 

Rui Cui, School of Tourism, Sichuan University, Chengdu, China 

Li Li, School of Tourism, Sichuan University, Chengdu, China 

Yingli Hu, School of Tourism, Sichuan University, Chengdu, China 

Ruwan Ranasinghe, Department of Management Sceinces, Faculty of Management, Uva Wellassa University, 
Badulla, Sri Lanka 

18	 An Evaluation of the Attitudes and Perception of the Local Communities in Mysore Towards the Impacts 
of Tourism Development;

Nichola A Ramchurjee, University of Mysore, Mysore, India 

Charles V Ramchurjee, Private Institution, Bronx, New York, USA 

36	 The Creative Turn of the Wine Industry;

Pasquale Sasso, Università della Campania Luigi Vanvitelli, Capua, Italy 

Ludovico Solima, Università della Campania Luigi Vanvitelli, Capua, Italy 

48	 The Importance of the Destination Choices of Tourists: The Case of Kazakh Tourists Visiting Turkey;

Mahir Nakip, Çankaya University, Ankara, Turkey 

Aytaç Gökmen, Çankaya University, Ankara, Turkey 

Book Review

63	 Social Memory and Heritage Tourism Methodologies;

Maximiliano Emanuel Korstanje, University of Palermo, Buenos Aires, Argentina 

Copyright
The International Journal of Tourism and Hospitality Management in the Digital Age (IJTHMDA) (ISSN 2473-5361; eISSN 2473-5353), 
Copyright © 2018 IGI Global. All rights, including translation into other languages reserved by the publisher. No part of this journal may be reproduced 
or used in any form or by any means without written permission from the publisher, except for noncommercial, educational use including classroom 
teaching purposes. Product or company names used in this journal are for identification purposes only. Inclusion of the names of the products or 
companies does not indicate a claim of ownership by IGI Global of the trademark or registered trademark. The views expressed in this journal are those 
of the authors but not necessarily of IGI Global.

Volume 2 • Issue 1 • January-June-2018 • ISSN: 2473-5361 • eISSN: 2473-5353
An official publication of the Information Resources Management Association

International Journal of Tourism and Hospitality Management in the 
Digital Age 

Table of Contents


