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ABSTRACT

In the 21st century, corporate social responsibility and sustainability are the key competitive
advantages.Withtheincreasedcompetitioninthebusinessworldtoday,organizationsmustderive
waystoremainrelevantandcompetitiveintheirrespectiveindustries(Shintaku,2005).Thisbook
ambitiouslyexplorestheuseofsustainabilityandsocialresponsibilityinnovationsaselementsof
maintaininga competitive advantage in thehotel and tourism industry.Theauthorhasgathered
talentedscholarstowritea15-chapterbook,whichisapplicablebothintheclassroomandinthe
industrytosolveproblems.Theessaysinthisbookareveryrelevanttotheissuesexistinginthe
tourismindustrytoday.

KeywoRDS
Hospitality, Innovation, Social Responsibility, Sustainability, Tourism

ReVIew

Visually,thebookisproperlylaidout,appealing,andwellorganizedintoeightsectionsincluding
forward,abouteditors,contents,alistofcontributors,preface,15essays,appendix,andtheindex.
Thesesectionsarearrangedappropriatelyandinaccordancewiththeintendedaudience.Thedifferent
chaptersofthebookcontainessaysbydifferentcontributorsaddressingthesustainabilityandsocial
responsibilityasusedbyorganizationsinthetourismindustrytogainacompetitiveadvantage.The
bookoffersreadersacomprehensivecoverageofthemainconceptsfromtheperspectiveofdifferent
businessesandcountries.Duetotheconstraintofspace,thisreviewwillonlytouchon5ofthe15
chaptersinthebook.

In chapter 1, Darnall looks at how certification and eco-standards can be used to create a
competitiveadvantageforaluxuryresort.ThechapterconcentratesontheDamaiResortlocatedin
Indonesia.Sucharesortshouldbeaccessiblebyanyinterestedperson.Thechapterdescribeshow
ecostandardsareappliedintheresorttoattractmoreguests.Tomaintainacompetitiveadvantage,
theresortmustincreaseoccupancyandotherrevenues.Theintenthereistoattractmoreguestsby
settinghighecostandardsandthensustainingthosestandards.Theideaofsustainabilityiskeyin
suchascenario.WiththeintroductionoftheSustainabilityAccountingStandardsBoard(SASB)
backin2011,allbusinessesmustreporttheirsustainabilityactivities(Parsa,2015).Organizations
areexpectedtointegratesustainabilityactivitiesintotheiroperations.DarnallshowshowtheDamai
isintegratingsustainabilityactivitiesintoitsoperationstocreateacompetitiveadvantage.
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Inchapter2,Sorensenetal.lookathowonecanimprovecommunity-basedtourismwithout
affectingthehigh-qualityexperiencesthattouristscometoexperienceinsuchplaces.Forcommunity-
basedtourism,peopleexperienceculturalbackgroundsandotherauthenticexperiences.Developing
suchaplacetomeetsustainabilityandcompetitiveadvantagesisnoteasy.Thechapterfocuseson
aVikingvillagelocatedinDenmarkwhereecotourismisnotyetfullyembraced.Inrecentyears,
ecotourism has expanded, but not all people have fully embraced it (Fennell, 2014). To remain
competitive,all tourismdestinationsmustdevelopwithoutaffectingwhatattractedpeople to the
siteinthefirstplace.Thechapterexploreshowtostudysuchacommunity-basedtourisminitiative
andmakeitsustainable.ThechapteradoptsthedefinitionbyWallaceandPierce[6]thatecotourism
istravelingtoundisturbednaturalareasforenjoyment,study,andofferingassistance(Parsa,2015).
Thechange from the traditionalviewofecotourismcanbeusedasacompetitiveadvantage for
communitytourism.

Chapter6introducestheimportanceoftourisminTennesseeandincorporatesthedefinitionof
sustainability.AsdefinedbytheWorldTourismOrganization,sustainabletourismistourismthat
accountsforitscurrentandfuturesocial,economic,andenvironmentalimpactsbyaddressingthe
needsofthecustomers,industry,andtheenvironmentofthecommunities.Forsustainability,onemust
considerthecustomers,thecommunity,andtheenvironmentforsocialresponsibilityisveryimportant.
Thechapteroffersanewviewontheuseofthetermssustainability,sustainabledevelopment,and
sustainabletourism.Thoughsomepeopletendtousethetermsinterchangeablyintheirliterature,
thechapterelaboratesonthedifferencebetweentheterms.Thechapteralsoexploresthedifferent
problems facedby tourist destinations affecting their sustainability efforts.The studyconducted
identifiesareaswhichmarketingteamscanexploreinattractingtourists,andhowsustainablegreen
attractionis,infact,theimageoftheRubyFalls.Thestudydemonstrateshowsustainabilitycan
createacompetitiveadvantage.

Theenvironmentalimpactsduetotourismdevelopmentarepresentedinchapter7.Withadirect
viewonthecoastlinetourismdevelopmentinSpain,thechapterexploresthenegativeeffectstourism
development canhaveon the environment.Though there is aneed for tourismdevelopment for
sustainability,doingsoattheexpenseofothereconomicareasisnotviable.Spaindependslargelyon
itscoastlinefortourism.However,overtheyears,asdefinedbyManningetal.[4],sustainabletourism
developmentshouldmeetthepresentandfutureneeds.Developingthepresentattheexpenseofthe
futureisnotsustainability(Parsa,2015).Thechapterexplainsthemajorenvironmentalproblems
derivedfromdevelopingtourisminthecoastalareasandhowtheycanbeimprovedtokeepupwiththe
coastalintegrationwhileavoidingenvironmentaldeterioration.Mostofthecountriesdependoncoastal
linesfortourismdevelopment,whichmakesthischapterrelevanttotheissuesfacingtourismtoday.

Culturalheritageattractsmany tourists today.Asdiscussed inChapter15,Culturalheritage
tourismresultstomanypeoplevisitingspecificareasandcausingirreversibledamages.Toprevent
thedeteriorationofresources,attentionmustbepaidtotheheritagetypeanditstourismentailment
(DuCros&McKercher,2015).Chapter15presentssuchcasesandhowthelawcanensurethat
resourcesarenotdepleted.Sustainingculturalheritagetourismcanonlybedonebyprotectingthe
resourcesusing law.Consideramonumentheritage.Forsustainability, themonumentshouldbe
protectedbylawtosustainitasatourismattraction.Giventhatculturalheritagetourismexistsin
manycountries,sustainabilityofsuchplacesthusbecomesanimportantaspectofdiscussioninthis
century.Suchheritagesmustbepreservedandprotectedfromindividualsandcommunitieswilling
todestroythemforpersonalpurposes.



International Journal of Tourism and Hospitality Management in the Digital Age
Volume 1 • Issue 2 • July-December 2017

82

CoNCLUSIoN

Insum,thecontributingauthors,editors,supportstaff,andeveryoneelseinvolvedinthemakingof
thisbookdidacommendablejob.Thisbookisworthreadingnotonlybypeopleinthefieldbutalso
bythoseinthetourismclassroom.Differentstudiesundertakenbyresearchersindifferentcountries
showthediversemanagementofemergingissues in tourism.Themajoraimof thebookwasto
demonstratehowsustainabilityoftourismdiffersdependingonthetourismtype,country,andthe
impactsoftourismdevelopmentontheenvironmentandeconomy.Thebookcontributesinclosingthe
knowledgegapbetweentourismdevelopmentandsustainabilityindifferentenvironments.Itoffersa
generalviewonhowinnovationandsustainabilitycanplayaroleincreatingacompetitiveadvantage.
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